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Technological Education – Communications and Construction Technology 
 
 
Construction Technology: Custom Woodworking (TWJ3E)   
 
 
Stephen Bollman, Custom Woodworking Teacher: Well, today our lesson with 

regards to Financial Literacy was just to try and introduce the kids, 
the way we run in the cabinet making program, we're talking about 
building projects and just introduce the kids to the relevance of 
finance within our class, and within the industry, and within life as 
whole.   

 For our purpose today, what we're going to do is, we're going to 
look at doing a kitchen.  We're going to replace some cabinets in a 
kitchen.  So you've got to look at, okay, what can I afford?  What's it 
for?  So for our kitchen purposes, building, we're going to look at 
different materials.  The cost of the materials.  What do you want 
out of your kitchen, depending on where you're putting it.  So there 
will be choices to be made.  What type of material you're going to 
use.  And can you afford it?   

 If you're on a limited income with a limited budget, you want to have 
a well rounded knowledge of how things work, so that A, you're not 
taken by a contractor, because he thinks you don't know better.  Or 
is it something that's simple enough that you can do a little research 
and fix yourself?   

Student: Where cost cutting, function, and quality all kind of meet is where it 
becomes from what you want to what you need.  Like the little line in 
between.  

Stephen Bollman: So there's always give and take, money to be saved in certain 
areas.  Throughout life.  You want to have an idea of what things 
are worth.  Just for your piece of mind that you know you're getting 
the best deal possible.  So do you sort of get an idea of what we're 
trying to do here?  We're trying to pull everything together.  Not just 
for woodworking, but for general life.   

Wendy Verreault, Vice Principal: I think it's important for students to know these 
skills, because they have to be informed about the financial 
products that would have a big impact on their future.  

Stephen Bollman: You're going to have choices.  There's choices to be made 
between material.  We touched on it a bit yesterday.  Cheap 
melamine.  Not bad, fairly strong, providing you don’t have to move 
it.  So you can take a look at the material here that we've got.  You 
can see that it is very porous, fairly inexpensive, as far as an option.  



So if you want to just take a look at that.  Next thing you get into is 
sort of a more dense material, MDF, medium density fibreboard.  
Less porous, fairly strong, very heavy, though.  So when you're 
doing floor cabinets, not bad, but upper cabinets, you've got to look 
at structure, what are you hanging these cabinets on?  Little more 
expensive, you're getting a little more for your money, you've got a 
few more options, because that one-sixteenth Oak skin that's on 
your cabinets takes this $40.00 panel, a $40.00 four-by-eight sheet 
of this material and increases it to $80.00.  Look at the cost 
difference, see what you want to spend.  Where are you putting it?  
Does it make sense to spend the extra or not?  Okay, so keep in 
mind, if you want to go with the doors, solid wood doors and maybe 
a cheaper cabinet and just dress up the front, that's an option.  If 
you're using the veneered plywood, that's a four-by-eight sheet.  
That four-by-eight sheet is $80.00, so you don’t want to start 
randomly cutting pieces so that you've got huge amounts of waste, 
because if you've got to run out and get another sheet, it's another 
$80.00, plus your fuel, plus your time.  So it's planning, planning will 
save you money.  Do you want to do full backs on your cabinets?  
They're going against the wall anyways.  Maybe an eight of an inch 
would be more effective to use.  Eighth of an inch, $13.59, full half 
inch back $39.00.  You're going to look at your hinges, you're going 
to look at your doors, countertops.   

(Student discussion.)   

Student: If I'm going into the construction field, which I am, I'll have to do, 
basically, exactly what he said and plan materials, wood, costs, 
etcetera.   

Stephen Bollman: Financial Literacy is the one ability to think on the go, to make 
adjustments when you need to make adjustments.  To not give up, 
to just have faith in what you do have for knowledge and use that.   

Student: I was going to build this kitchen using the melamine cabinets and 
the particle board, but spend a bit more money on the hinges and 
knobs for the doors, and then save as much money as I could on it 
so I could afford more of the appliances, because when you re-do a 
kitchen you normally re-buy appliances, as well.  

Jane Rooney, Executive Director, Financial Consumer Agency of Canada (FCAC): 
Students can understand the relevance of Financial Literacy right 
now with everyday purchases.  For example, buying groceries, it's 
important to understand how much that costs, it's important to save 
in order to be able to make the payment, and it's important to ask 
questions, and shop around.   



Stephen Bollman: If we can get them interested in asking more than what we require 
of them, fantastic.  They'll learn to learn on their own.  If you look at 
more than what you need to look at, you won't come up short.  If 
you look at a narrow focus, and it's always the same once you get 
into anything, as you get into something you realize there's always 
surprises.  Think of the unexpected, planning, budgeting, if you 
cover more than you need to cover you will always be protected.   

 
Communications Technology (TGJ3M) 
 

Kevin Shea, Communications Technology Teacher: The lesson that I developed is 
based on how we use media, and media being different areas of 
either mobile communication, graphic design, TV, radio, 
newspapers, brochures, flyers, and so on and so forth, and exactly 
having students look specifically on how much it would cost to go 
down these specific avenues.  And not only that, but looking at it 
from an environmental side, and maybe the best approach for that.  
And also, to see the cost effectiveness in regards to the 
demographics of the city.   

 Good afternoon.  Yesterday as we started the lesson on Financial 
Literacy, a couple of things that we talked about, first of all, we 
looked at the various ways of delivering a message to a client.  I left 
them on the white board over there so you can, but I'm just going to 
review them.  So we talked about it being a banner, it could be a 
flyer,  it could be a brochure, a newspaper, could be the Internet, 
TV, radio, it could have been billboards, posters, maybe word of 
mouth.  So those were the areas that we talked about, and then of 
course, as I mentioned to you, we're going to focus on four areas.  
We're going to focus on flyers, brochures, newspapers, and the 
Internet.  Financial Literacy and tech ed almost blend themselves 
together.  The reason being is, that everything that we do in 
technological education has a cost associated with it.  Things that 
we build, things that we produce, whether it's communication 
technology, manufacturing, construction, we're constantly building 
and solving a problem.  

Student: Money is very important and you need to know how to manage your 
money, and how to save, and spend, and all those things we were 
talking about.  Yes, all those skills are essential for everyday life.  
You need to know them.  

Student: You have to know when and where to spend it, so the right time is 
really important, because money is a part of your life that controls 
your life, but I think that you're supposed to control the money, not 



money is supposed to control you.  So the most important thing is 
control of the money.  

Kevin Shea: So in this case here, whether you're the graphic designer, or 
whether or not you were the marketing consultant, or whether or not 
you were going to be the actual producer, or the printing company 
that's going to print it out.  Together, as we talked about yesterday, 
all three work together hand in hand to ensure that at the end, the 
consumer gets the best price possible for the product.  

Student: If you look at everything we're being sold constantly, wherever you 
would see advertisements in newspapers, on bus stops, pretty 
much anywhere you look, on your cell phone, I think knowing what 
the advertiser is thinking will give you an upper hand.  Just knowing 
what's going on, on the other side, let's you be more informed about 
the decisions you're making.   

Kevin Shea: So as a graphic designer, if you were advertising something, as we 
say, for Moonlight Automotive, what you, as a graphic designer, the 
product that you produced for the client was the ad.  That brochure 
or that pamphlet.  So then how much would you charge for that?  So 
that's what you're looking at.  So together as teams, as you 
research this today together, then the format will be on how you are 
going to present.  So two things are going to happen today.  You're 
going to be doing your research, I'm going to give you about a half 
an hour to do that, and then after that, you're going to come 
together and you're going to have a blurb written down.  You'll either 
have it in a slide show, using Adobe Photoshop Elements, you can 
use PowerPoint, using Open Office, or you can just do it through 
written notes through verbal.  I'll give you until 2:30 to research, get 
your information, look at the Wiki, look at all the information that you 
can draw from there. one.  Two, start compiling your evidence 
together and writing it down, or putting it in a presentation.  Thee, I 
want you to then meet with your other teams that are doing the 
same thing, compile your information, I'll give you until about quarter 
to 3:00 to do that, and then at the end you're going to present as a 
big group to the rest of the other two teams.  Any questions from 
you to me?  Everybody good?  All right, get together in your groups, 
like yesterday, and let's make it happen.  Thank you.   

 So they could choose their own teams, and whether or not they 
want to be a graphic designer, or whether or not they want to be a 
marketing consultant, or whether or not they want to be actual 
manufacturer, or the printer of the documents.   

(Student discussion.)   



Kevin Shea: Your next step will be to talk amongst the two groups, share your 
information that you found, that you researched, plus the 
information that I tried to provide you, share that, see if there's 
anything that you can add to that.  And once you've done that, then 
you're going to choose somebody amongst the bigger group to be 
the spokesperson.  And now what they're doing is, they're actually 
looking at the specific costs of what it would take to run this.   

Wendy Verreault, Vice Principal: I think it's important for students to know these 
skills, because they have to be informed about the financial 
products that would have a big impact on their future.  They would 
need to know how to set up their income tax so that it's beneficial to 
them.  They would, if they're interested, know about stocks and 
bonds.  All of that is the value of investing now with money so that it 
pays off later for their future.  

Student: We were trying to relate what we do in this class, which is comm 
tech, which is advertisements and communicating, selling stuff, and 
all that kind of stuff, trying to relate it to money, managing money, 
and the business aspect of it.  

Student: We looked at home improvement, and we thought that the best way 
to get that advertisement out would be through the newspaper.  
Again, we were looking at the same demographics as for the 
grocery flyers, because a lot of kids aren't renovating homes.   

Student: And the paper, also, we would want glossy paper for some 
advertisements, as well as flyers, such as the home improvement 
flyers.  And brochures, we would want like magazine paper, since it 
is more appealing than newspaper.  

Student: We thought that people that buy groceries, they're probably mid-
20's and up, as soon as teenagers or college students start moving 
out and living on their own they'll start buying groceries.  And we 
thought that to advertise a grocery store, it wouldn’t be city wide, 
and so we'd count it by thirds of a city.  Most people were talking 
about printing flyers, but when I think flyer, I think it's more like a 
glossy kind of two page fold out.  We thought more like you see a 
Metro or a Sobeys flyer or something that's more of a newspaper, 
and that's going to cost about $30,000.00 to print 330,000 copies of 
them.   

Kevin Shea: So it kind of gives you a bigger sense, you talk about big dollars in 
regards to advertising, and you can see that advertising is big 
money, but they have to get the word out to the consumers that 
these things are out there.   



 So whatever product that the students were advertising for, at the 
end of the day, the consumer is the one who pays.  And they pay for 
that advertisement, and so there is money associated with it.  So I 
think that's where they would tie into it from a communication 
technology point of view is, how do we keep those costs down as 
low as we can so that all consumers can benefit from this.   
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