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Exploring Needs and Wants Through Language and the Arts 
 
 
Introduction   

 
 

Narrator: Meet Carmen Oliveira.  She's a grade five, six teacher.  Her own 
financial story is one that many can relate to.   

Carmen Oliveira, Grade Five/Six Teacher: Only in my 20's was I given a credit card, 
and without any understanding of what it meant to spend, and the 
interest, and when I came to realize after years of university and 
starting to pay OSAP (Ontario Student Assistance Program) and 
whatnot, that's when I started to realize, if I had known this before, 
so many of the decisions I made financially would have been 
different.   

Narrator: So she decided things would be different for her students, and 
started integrating Financial Literacy using the current curriculum.  

Carmen Oliveira: Realizing the incredible power that you have in sort of instilling that 
in children, and the fact that they're able to do it, and that was sort 
of how I started, was a question:  Would they be able, at this age, to 
understand that their decisions will ultimately really impact their lives 
starting now?  And from what we've worked on, the answer is yes. 

Narrator: In today's lesson, you'll see how Carmen is helping students 
develop skills for Financial Literacy using curriculum in the arts, 
language, health and physical education, along with mathematics.  

Carmen Oliveira: The more you find room for it all across the curriculum, so whereas 
in the beginning, maybe it was more about math.  Maybe it was 
more in literacy, so we're talking about persuasion, and media, and 
budgeting, and percents.  And then you start realizing, yes, but this 
goes right into healthy choices, and healthy choices is part of health 
and physical education.  And then, wait a second, but if they're able 
to talk about it, why can't they draw it?  Why can't they artistically 
put it together?  Why can't they act it out?  So it sort of starts 
stemming that way.  So I started off just, it was risk taking, sitting 
back and saying, I don’t know if it's going to work, to, you know 
what, in fact, it does work easily in any strand, and in any subject. 

Narrator: So let's see how Carmen approaches a lesson on wants versus 
needs, consumer awareness, and decision making.  

 



Minds On   

 

Narrator: Carmen's grade five, six students will explore the idea of wants 
versus needs by participating in a variety of activities.  

Carmen Oliveira: It's sort of a continual a-ha, there are things that it's throughout the 
year, these lessons that, by the end of the lesson, you can see that 
it's more, for example, than just a need and a want.  It's a little bit 
fuzzier than that, and you can actually get them critically thinking 
down the path where it actually becomes fuzzy in life.   

 We're going to look at what we've been learning about Financial 
Literacy.  So some of the things that I put here on the Smart Board 
are big ideas, and we know that we've done this, not only in the past 
few weeks, but we've been doing it throughout the entire year.  Our 
material possessions do not define who we are.  That seems to be 
coming up over and over again in-, when we talk about our self-
esteem, when we talk about our lifestyle.  Money does not create 
happiness.  It does create freedom, and that's something that you 
came up with.  We've been talking a lot about budgeting, we've 
talked about making choices, and what we've come to realize is, it's 
interesting that so many people can have a lot of money, but like 
you guys said, yes, but what if they don't have health?  But what if 
they don't have family?  So you start looking at it, it looks a little bit 
different.  But with money, we all came to the realization, wow, it 
does give you the freedom to choose, maybe, a little bit more than 
normal.  Abundance means more than money.  And last week you 
wrote up some beautiful Haikus and one of the things that surprised 
me was, the fact that you knew what it was immediately.  Not a 
single person said, oh, abundance is money.  And do you 
remember my comment to you was, that's interesting, because so 
many adults that I talk to, they think that it is money.  A lot of means 
money, I guess, that's where their mind goes.  But immediately, you 
guys were talking about, do you remember?  In terms of 
abundance, what were some of things you were saying?  I have an 
abundance of a lot of things in my life, Miss Oliveira.  Well, like 
what?  Tyler.  

Student: Family.  

Carmen Oliveira: Family.  Justine? 

Student: Love.  

Carmen Oliveira: Love.  Our favourite word.  



Student: Friends.  

Carmen Oliveira: Friends.   

Student: Food.   

Carmen Oliveira: Food.  Come on, really.  

Student: Happiness.  

Carmen Oliveira: Happiness.  Nicholas? 

Student: Teachers.  

Carmen Oliveira: An abundance of teachers, that could be good or bad.  I'm taking it 
as good.  Okay.  Absolutely.  And you took that, and you wrote a 
poem about it, and that allows us to sort of think a little bit deeper 
about what the meaning of that is.  There's a decision making 
process we go through when we want to make healthy choices.  
And we've come to realize that certain decisions, and I bet you will 
always remember the word we came up with, there's a certain 
decision that, I don't know why, every time we make that kind of 
decision, sometimes things go – what kind of decision have we 
been talking about? 

Student: Impulsive.  

Carmen Oliveira: Impulsive decisions.  Wow.  Those are the kind of decisions you 
have to be careful with.  These are sort of the big ideas.  Today 
we're going to explore another big idea.  And the big idea is linked 
to the fourth thing that we were looking at here.  So it's more around 
needs and wants.  What do we need, and what do we want?  And 
we're going to be taking a look at, how do we make decisions 
around our needs and wants?  So that's our learning goal for today.  
So I need a new pair of running shoes.  And this is a big purchase 
for me, because when you think about running shoes, there are tons 
to choose from.  So how do I go about choosing my running shoes?  
And that's what we're going to be taking a look at today.  When I 
say, hop to it, you're going to be getting your clipboards, you're 
going to need a pencil, and I'm going to distribute some sheets that 
look a little bit like this.  

Narrator: Carmen shares a list of questions to guide students' thinking as they 
watch a series of commercials for different running shoes.   

Carmen Oliveira: Who is the target audience?  What audience are they trying to get 
to?  What is the message the creators are trying to present?  What's 



the message in that commercial?  How do they go about getting that 
message across?  What tactics, what strategies do they use to get 
that message across to you?  What were your thoughts and feelings 
as you watched the commercial?  How did it make you feel? 

Narrator: The students get set for action, identifying needs and wants.  That's 
in our next segment.   

 

Action – Media Literacy   

 

Narrator: Carmen's class discusses their analysis of TV commercials to 
consider media strategies used to make running shoes appealing to 
consumers.  

Carmen Oliveira: How did you find the target audience?  How did you find they 
honed in, on who?  Tyler? 

Student: Joggers.   

Carmen Oliveira: Joggers.  I heard running here, running here.  So you guys 
definitely got, well, I think it might be for runners.  How many of you 
got that feeling?  We're going to pretend that you do get to buy a 
pair, even if you may not think you need them right now.  I'm going 
to ask you to make a choice.  You've got the price, you've got a 
discount.  You are going to be asked to take a look to see which 
one would you buy?  You're going to have to calculate the new 
price, and then all I'm asking you is, to give reasons for your 
decision.  And it could be based on what we've talked about.  It 
could be based on the fact that the commercial made you feel a 
certain way, it could be based on background knowledge.  Once 
you choose them, I'm going to ask you to have a seat in a certain 
area of the room, based on your choice.  I'm going to ask you to do 
me one favour.  Please, do not go and sit with your friend.  Okay?  If 
your friend chose Converse, but down deep inside you're like, those 
Asics look good and I'm a runner, go with your gut feeling.  This is 
not the time to be sitting with friends, and you're good with that.  It 
doesn’t matter what other people choose, go with your gut feeling, 
which one and why.  Let's say that you go to one of the tables and 
you're doing your calculations and you go, hold up a minute, my 
decision is based on finance and this is not looking good for me 
right now, you can move.   



Narrator: One student went with his gut and found himself sitting at a table for 
one.   

Carmen Oliveira: And how does that come about?  Allowance? 

Student: My birthday money.  

Carmen Oliveira: Ah.  So would you spend most of it? 

Student: I would have 82 left over.  

Carmen Oliveira: Phenomenal.  So this isn't that bad a price for you? 

Student: No.  

Carmen Oliveira: Why not these ones? 

Student: Because I don't think you could play as many sports with them, they 
might take their grip off, they might rip easily.  

Carmen Oliveira: I admire the fact that you're sitting here, good for you.  That's 
exactly what I was looking for.   

Narrator: Carmen brings the class together for a group discussion where 
students discuss the reasons for their choices.   

Carmen Oliveira: Good quality, low price.  I was telling this group that it's sort of a 
concept that we call 'the value for your money.'  When you look at 
the quality and look at the price, do you get value for your money?  
And in this case, Tasneem(ph) says, yes, I think I do.  Two things 
that he's mentioning, he has enough money, and he knows about 
them, he wears them, he owns them.  I had a conversation with 
Awais(ph) and said, well, because they are the most expensive, just 
out of curiosity and he said, but I have enough money.  In fact, it 
was your?  Where did the money come from? 

Student: My birthday money. 

Carmen Oliveira: Birthday money.  And you even shared something very important 
with me.  Sometimes you wonder, well, did you get like $100.00 and 
you're spending $102.00?  What did you tell me? 

Student: I have 82 left, though.   

Carmen Oliveira: He's got $82.00 left.  So that's interesting that you would make that 
decision and say, well, I even have money left over.  Which I think, 
for me when I hear that, that's a very solid reason.  



Narrator: Another student shares the reason for her choice.  

Student: I had them before and they're comfortable and they're stylish and 
everything, and there's different colours, stuff to choose from, and I 
like them.  

Narrator: Carmen's class has more action activities to share with you, 
including a read aloud.   

 

Action – Read Aloud   

 

Narrator: To make more connections and challenge students to think deeper 
about wants versus needs, along with decision making, Carmen 
uses a read aloud of a picture book.  

Carmen Oliveira: I've chosen a read aloud for us to explore the idea of a need and a 
want.  And I know that we have talked about it before, and we're 
going to look at it connected to what we have been exploring this 
morning.  You are going to be getting small note taking sheets, and 
this is what it has on it.  I'm going to ask you to think about the 
difference between a need and a want as you're listening to the 
story.  Evidence from the text to support that, so where in the text 
can you see a need or a want?  And then maybe a situation in your 
life when you wanted something and it proved to be a challenge to 
get.  And if you can remember actually getting it, that's fine.  If it was 
something that you really wanted that you didn’t get it, that's fine 
too, because there's a story in that, and there's a lesson in that, as 
well.  The story we're going to be reading is called 'Those Shoes.'  
And the title is a very important one, I want you to keep that in mind, 
'Those Shoes,' it's by Maribeth Boelts.  Right away, can you see a 
connection to what we've been talking about?  How does this intro 
connect back to what we were just exploring with the commercials?  
How do you think it connects back?  Awais(ph)? 

Student: In the Nike commercial they showed a basketball player and the 
shoes.  

Carmen Oliveira: Okay, so you're connecting it directly to that basketball commercial.  

Student: If you want it, but you don't really need it.  

Carmen Oliveira: There's the issue, isn't it?  What if you want it, but you don't need 
it?  Isn't that that question that keeps on coming up in life?  



Absolutely.  And that's what it's going to get into.  That last line is an 
important line.  When he says, they have an animal on them from a 
cartoon I don’t think any kid ever watched.  Why do you think that 
might be an important line?  There's a reason why it's here.  When 
we're talking about name brands, what name brands people know, 
what name brands people don't know anything about.  

Narrator: Students jot notes on a graphic organizer and discuss the factors 
that influence their decision making, including pressures associated 
with wants or needs.   

Carmen Oliveira: Some ideas for the difference between a need and a want.  This 
word came up, need equals survival.  You know what I like?  The 
fact that you didn't say, you need two bedroom double story house 
with a finished basement.  You need shelter.  These big ideas, 
transportation, you do need to get yourself from A to B.  Do you 
need an Audi R8?  The latest Ferrari?  No.  Okay?  Some people 
are saying, yes, absolutely.   

Narrator: The class discusses whether money is a need or a want.  

Student: We put down money is a want, you need money too, because how 
are you supposed to get the clothes, the food, the shelter, and 
transportation?  But some people in the world, they just want money 
to buy, toys, money.  

Carmen Oliveira: Isn't that interesting?  And the minute I wrote it down, I was like, I 
wonder if anybody's going to say anything about it?  Did you hear 
what he just said?  Okay, how do you buy your food, though?  And 
how do you get your clothing?  Transportation, even if you're taking 
a subway or a bus, do you still have to pay for it? 

Student: Yes.  

Carmen Oliveira: Do you need money to live? 

Student: Yes.  

Carmen Oliveira: Do you have to spend money on health?  We talked about healthy 
choices, didn't we?  Do you guys remember when we went back 
and we actually took a look at budgeting for our food, and we came 
to this incredible conclusion that, wow, the amount of money that we 
spend on food, a lot of times, is much more than what we really 
need to spend on food.  When you step into these decisions, 
thinking critically the way you're thinking now, taking all of the 
considerations, it makes a much better decision in the end.   



Narrator: Through these activities, the students have a deeper understanding 
of decision making, consumer awareness, and wants versus needs.  
So now they're going to review the commercials once again, 
applying the new knowledge.  That's in our next Action segment.   

 

Action – Guiding Questions   

 

Narrator: The students now have an understanding of consumer awareness 
and decision making, so Carmen guides the thinking even deeper, 
providing some thought provoking questions.  The students will 
review the commercials again, this time in small groups.   

Carmen Oliveira: The questions are; how does the media influence our decisions 
about products we purchase?  Think back to the decision you made 
about the shoes, and I'm asking whether you think it was based on 
a need or want.  Think about your decision and talk to each other 
about whether it depends on your budget, on the value for the 
money, how or where the shoes are made.  So if you knew who 
made those shoes, or where they were made, would that make a 
difference?  The purpose for your shoes, how can you afford 
something if it's outside your family budget?  So imagine you 
wanted these shoes, but it was out of your budget, or your family 
budget.  What are some of the strategies that you could use to be 
able to budget for it and maybe get it?  And think about here, 
imagine that you didn't have the money to buy them, how would you 
budget in order to be able to buy them?  So think about, between 
you and your mom, what would you do in order to be able to buy the 
shoes later on? 

Student: I would save money and ask my mom to give me a little bit, and 
then when I get the money that she gave me back, I'll pay her back.  
Like a deal.  

Carmen Oliveira: Well, imagine if she said, well, I don’t know about the paying back.  
I don’t know if I can give you money.  You have to earn it.  What 
could you do? 

Student: Do my chores, and collect my pay for my chores.  

Carmen Oliveira: There's a strategy, right?   



Narrator: A few weeks ago, each student made an art piece.  Now Carmen is 
going to use the paintings as an extension of her lesson in 
Consolidation.  

 

Consolidation   

 

Narrator: Carmen consolidates the lesson on wants versus needs with an 
extension of an art project.  

Carmen Oliveira: Do you remember your Picasso paintings? 

Student:  Yes.  

Carmen Oliveira: All right.  Do you remember when I told you, make sure you have a 
chest area to put a heart, and all of you have the heart?  There's a 
reason for that, okay?  You've got your envelopes that I said, you 
know what, here are magazines, newspapers, cut out what you like.  
What you're going to do now is, take your Picassos, you're going to 
take out all your clippings, and I'm going to ask you, around the 
area of the heart you're going to be gluing what you need.  Around 
the area of the head, you're going to be gluing what you want.  So a 
collage about what you want, a collage about what you need.  
Throughout the course of the lesson today, I think you're getting 
away from just looking at a need and a want, and critically beginning 
to think a little deeper than that, because needs and wants 
sometimes get fuzzy, doesn't it?  And there are common wants that 
we've come to realize, wow, that really speaks to who we are, as in, 
kids your age.  I asked a lot of people around their needs, because 
you know, you kind of look at this pink flower and you say, oh, well, 
Justina, do you need flowers in your life, is that it?  And obviously, 
the flower was a symbol.  Could I ask you to speak to that flower? 

Student: The flower meant beauty.  

Carmen Oliveira: And when she said beauty I said, well, like you need beauty in your 
life?  Can you explain it a little further?  So what did you say, 
Justina? 

Student: Family and love, happiness.  

Carmen Oliveira: So she defines beauty as family, love, and happiness.  That's 
deep.  When you get to that depth, you really understand need.  
Right?  So that was very, very powerful, and for some reason, it's in 



art.  And when you think about our drama skits, when you think 
about our art, we always seem to have the very deepest 
conversations when we're looking at art, or talking about our own 
art, because it brings about our feelings, and our beliefs, and what 
we value.  So you had here the earth, and I asked, okay, you need 
the earth, explain that.  

Student: Shelter, a place to live.  

Carmen Oliveira: So basically, the earth just gives you a place to live.  And what I 
found fascinating in our conversation was, that you had mentioned, 
well, because we're looking at homes, but does everyone have a 
house the way that we see a house?  Right?  Shelter is different to 
everyone.  Looking at Gia's, because I said that this is a cell phone, 
did you mean like cell phone?  And what did you say that 
symbolized? 

Student: Like communication.  

Carmen Oliveira: Being able to communicate, communication.  And when you think 
of when we live our day to day lives, don't you need to communicate 
on a daily basis somehow?   

Student: Yes.  

Carmen Oliveira: Absolutely.  Just the fact that right now I can speak to you and we 
can discuss this, that’s a very important thing, to be able to 
communicate.  And then what was the camera there for? 

Student: It's for like memories. 

Carmen Oliveira: Isn't that interesting?  You need memories.  And that's something 
that I wouldn’t have thought of.  You're one of the ones that did put 
money in here.  For you, Raymond, money is a need.  So we have 
education, food, water, family, love, communication, very, very 
powerful things.  

Narrator: Let's reflect on the learning, and hear from a parent in our next 
segment.   

 

Learning Reflections   

 



Narrator: Carmen has been teaching students about Financial Literacy for 
some time, and knows with any lesson… 

Carmen Oliveira: Some might not go as well as planned, or that sometimes the 
discussions do take a turn in another direction, but that's teaching, 
and that's learning.  

Narrator: She also has the support of other educators in her professional 
learning community, including her school principal.  

Tom Plassaras, Principal: It's just providing an ear, first of all, to listen to the 
teachers, to listen to the students, to indicate that I am fully 
supportive of what they're doing, and to give them the opportunity 
that yes, what you're doing is great, and keep doing that.  Some 
examples might be, providing them with release time, the staff, the 
teachers.  Other supports might be providing them financially with a 
little bit of money to get them going, and also helping the students in 
any way possible too, giving my time by talking with the students 
and working with them.  

Narrator: The Financial Literacy conversation quickly extends beyond the 
school community.  

Carmen Oliveira: A lot of parents were getting involved, so since they were studying 
it at school, why not apply it at home?  So we had things sent home 
saying, these are ways that you can actually help your child sort of 
work through it, and think through it, and maybe that will help you 
have this conversation with them.  So it started very much as a 
basis of, what do you think of it, to how do you do it, to how does 
that impact your life with your family? 

Patricia Legrand, Parent: When they learn from very young age, grade four, grade 
five, then they're not going to be kids every day, they learn so then 
they will be able to handle their finances independently.  Because 
credit card companies, when they are at 18 years of age, they are 
going to hand over them a credit card, and then they won't know 
how to handle it, they will just use their money.  So they will be able 
to plan themselves.  

Mary Jane McNamara, Central Co-ordinating Principal, TDSB: They're learning 
about something that they hear about every day, whether or not 
they're at home speaking about it with their family, they're often 
speaking about money with friends, they're speaking about it with 
other people, their role models, I mean, Financial Literacy is 
everywhere.  So when students hear it everywhere and then their 
teachers are taking it an using it in lessons to be able to help 
develop skills, then it becomes a natural part of the curriculum.  
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