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Favourite advertisements
Type of Ad (e.g., Radio, TV) Company Product/Service Key Message Effective (Yes/No)? Why?

1.



tiered assiGnment sCenarios
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scenario 1      
Given the following scenario, create an 
advertisement that will effectively promote the 
product, service or event described: 

The local Humane Society is running an advertising 
campaign the week of April 1 to introduce a new 
initiative that focuses on finding pets suitable 
homes. The first pet available for adoption through 
this program, Adopt-A-Pet, is a six-week old golden 
retriever named Boca. Boca is a friendly puppy who 
loves playing with children and will make a great 
family pet. Boca is healthy and has had her first set 
of vaccinations.

steps:
1.  Decide which type of advertisement will best 

reach the target audience.
2.  Plan your advertisement using the Scenario 1 

Organizer (Appendix C1). Seek clarification from 
your teacher as needed.

3.  Create the advertisement.
4.  Document your rationale for the type of 

advertisement selected on the back of the 
Organizer. 

5.  Share rationale and product with a partner for 
peer assessment; revise and refine.

6. Submit the final product for evaluation.

scenario 2      
Given the following scenario, create an 
advertisement that will effectively promote the 
product, service or event described: 

A student entrepreneur has created a unique line 
of customized T-shirts. She has been selling them 
out of the basement through word-of-mouth 
advertising. The T-shirts have been well received by 
teens and young adults. The demand and feedback 
indicate there is potential for increasing the market 
substantially; however, the student has limited funds 
and can only invest in one type of advertising.

steps:
1.  Decide which type of advertisement will best 

reach the target audience.
2.  Plan your advertisement using the Scenarios 2 and 

3 Organizer (Appendix C2). 
3. Create the advertisement.
4.  Document your rationale for the type of 

advertisement selected on the back of the 
Organizer. 

5.  Share rationale and product with a partner for 
peer assessment; revise and refine.

6. Submit the final product for evaluation.

scenario 3      
Given the following scenario, create an 
advertisement that will effectively promote the 
product, service or event described: 

Many companies are finding new markets for 
environmental products and services. Promoting 
a product as being environmentally friendly 
requires informing consumers of why they should 
switch to the products (e.g., no harmful chemicals, 
waste reduction and energy efficiency). Select 
a type of product or service (e.g., makeup, dry 
cleaning, toilet bowl cleaner) that could be 
marketed as environmentally friendly and create 
an advertisement to promote your new, unique 
product. Be sure to include some factual information 
(i.e., research) to persuade the consumer to make 
the switch. 

steps:
1.  Decide which type of advertisement will best 

reach the target audience.
2.  Plan your advertisement using the Scenarios 2  

and 3 Organizer (Appendix C2) or use an 
organizer of choice. 

3. Create the advertisement.
4.  Document your rationale for the type of 

advertisement selected on the back of the 
Organizer.

5.  Share rationale and product with a partner for 
peer assessment; revise and refine.

6. Submit the final product for evaluation.
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3.

sCenario 1 orGanizer      Name: _________________________________________________________________________
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a—attention 
Grab readers’ attention with 
headlines, type, white space, 
and visuals.
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i—interest 
Make the copy interesting and 
benefit-oriented. 

type of ad:

a—action 
Urge your reader to act now—
and make it easy to do so.

d—desire 
Make sure the copy answers 
readers’ most basic question: 
“What’s in it for me?” People 
read ad copy to find out 
how your product or service 
benefits them. 



4.

sCenarios 2 and 3 orGanizer              Name: _________________________________________________________________________
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a—attention

Differentiated Instruction Teaching and Learning Examples 2009                                                                                                    
Ontario Ministry of Education—Student Success/Learning to 18 Implementation, Training and Evaluation Branch

i—interest

type of ad:

a—action

d—desire



advertisinG ruBriC
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Categories / Criteria Level 1 Level 2 Level 3 Level 4
Knowledge and Understanding The student:

Demonstrates knowledge of advantages and 
disadvantages of types of advertising 

Demonstrates, 
through rationale, a 
limited knowledge of 
advantages of selected 
advertising type

Demonstrates, 
through rationale, 
some knowledge of 
advantages of selected 
advertising type

Demonstrates, through 
rationale, considerable 
knowledge of 
advantages of selected 
advertising type

Demonstrates, 
through rationale,  a 
thorough knowledge of 
advantages of selected 
advertising type 

Thinking The student:

Plans advertisement based on AIDA (Attention, Interest, 
Desire, Action) principles

Plans with limited 
attention to principles

Plans with some 
attention to principles

Plans with considerable 
attention to principles

Plans with a high 
degree of attention  
to principles

Communication The student:

Expresses ideas and information:
• Clearly and concisely in written form
•  Visually using design features such as headline, text, 

image, format 

Expresses and organizes 
the advertising 
message with limited 
effectiveness

Expresses and organizes 
the advertising message 
with some effectiveness

Expresses and organizes 
the advertising message 
with considerable 
effectiveness

Expresses and organizes 
the advertising message 
with a high degree of 
effectiveness

Communicates to a target audience Communicates with 
limited effectiveness to 
a target audience 

Communicates with 
some effectiveness to a 
target audience

Communicates 
with considerable 
effectiveness to a target 
audience

Communicates with 
a high degree of 
effectiveness to target 
audience

A Rubric is an assessment tool used when assessing for and of learning. When the purpose is assessment for learning, students should be engaged in co-constructing the criteria to ensure that 
they know what success “looks like.” When the purpose is assessment of learning (evaluation), the Rubric provides the basis for decision-making about the student’s level of achievement using 
the agreed upon criteria. 
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1. Put a check mark (√) beside the Learning Style that best describes you.

2. Circle the one type of advertisement that most appeals to you:

 Radio Print Internet

  TV Billboard

 

3. Reflect on the Learning Style you selected in Question 1 and the type of advertisement you selected in Question 2. Is there a connection between the two?
 

 ____________________________________________________________________________________________________________________________________________________________________________________________________________

 ____________________________________________________________________________________________________________________________________________________________________________________________________________

 ____________________________________________________________________________________________________________________________________________________________________________________________________________

visual auditory Kinesthetic 

• Prefer reading

• Like illustrations and colour

• Prefer listening

• Like oral presentations

• Prefer drawing and writing

• Like doing and moving


